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WPA Opinion Research conducted a study of 504 likely 2014 General Election Voters in Indiana on the
proposed constitutional amendment to define marriage as between one man and one woman. The
survey was conducted September 24-25, 2013, and has a margin of error equal to +4.4% in 95 out of
100 cases.

Support for the Constitutional Amendment


Likely voters were read the exact ballot language of the proposed constitutional amendment
as it will appear on the ballot in the November 2014 elections.

Respondents were asked the following question:
As you may know, on the ballot next November there may be a number of proposed
amendments to the Indiana constitution for you to vote on. I’m going to read you the text of a
proposed amendment and, after I read it, please tell me if you would vote yes or no on this
amendment. The amendment is…
Only a marriage between one man and one woman shall be valid or recognized as a marriage in
Indiana. A legal status identical or substantially similar to that of marriage for unmarried individuals
shall not be valid or recognized.


More than three out of five (62%) likely voters would vote yes to the proposed constitutional
amendment, while only 33% of likely voters would vote no.
 TOTAL YES
62%
 TOTAL NO
33%
 HARD UNDECIDED:
6%



A majority of likely voters (51%) would definitely vote yes on the amendment, while only 28%
would definitely vote no on the amendment.

Key Groups





Support for the constitutional amendment is strongest among likely voters over the age of 75
(77%), men ages 55 and older (71%), Republicans (78%), the Louisville media market (67%)
and married likely voters (64%).
The amendment has the strongest support among the most frequent voters, those who have
voted in 4 out of the last 4 elections, with 65% of those voters supporting the amendment.
The amendment wins a majority among groups that are traditionally challenging for traditional
marriage supporters including 18-34 year olds (54%) and Independent voters (58%).
While conservative voters support the amendment strongly (81%), it gets solid support from
moderate likely voters (45%).

324 Second Street, SE •Washington, DC 20003
1005 Congress, Ste 495 • Austin, TX 78701
1319 Classen Drive • Oklahoma City, OK 73103
1029 K Street, Suite 44 • Sacramento, CA 95814
405.286.6500 • fax 405.286.6454
www.wparesearch.com

© 2012 WPA Opinion Research
Do not copy or distribute without permission

Conclusion
By looking at likely voters, rather than registered voters or adults as has been done in other public
surveys, we are able to gain a picture of the levels of support the amendment receives among Indiana
voters likely to go to the polls in November 2014. Among that group, there is widespread support to
pass the marriage amendment, with 62% of likely voters supporting a constitutional amendment to
define marriage between a man and woman. Moreover, the constitutional amendment has a majority
of support among key subgroups, suggesting that the amendment is in a good position pass in
November of 2014.

Methodology
WPA selected a random sample of likely voters from the Indiana voter file using Registration Based
Sampling (RBS). The sample for this survey was stratified based on geography, age, gender, and
ethnicity.
Respondents were contacted by phone via a live telephone operator interview September 24-25,
2013. The study has a sample size of n=504 likely voters. The margin of error is equal to ±4.4% in 95
out of 100 cases.

About Wilson Perkins Allen Opinion Research
Since 1998, WPA Opinion Research has been a leading provider of political polling for campaigns from
Mayor and City Council to Governor, U.S. Senate and President in all 50 states and over 30 foreign
countries. In 2009-2010 alone, WPA conducted polling in over 200 races for campaigns, caucuses
and independent expenditures efforts.
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organizations around the country and dozens of large and small colleges and universities have relied
on WPA’s data and analysis.
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